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Women in the Global Business Environment
MD4331

Business prosperity today requires marshalling all resources. Women are still
underutilized in international business, despite their skills and motivation for global
business success. Both men and women must develop knowledge of foreign business
practices, negotiation techniques, and business customs. Today your work may
require you to service foreign customers, initiate global product or service
applications, develop strategic alliances overseas, work with multi-country teams, or
create selling materials that work cross-culturally within both the U.S. and abroad. As
a business leader, your ability to think broadly and innovatively defines your success
in the increasingly competitive global business environment. Every manager today
must be a global manager. You must develop the MAA™ — the Multicultural
Awareness Advantage — which will pave your way to business success.

Program Purpose
This course is for women and men who recognize the importance of supporting AT&T’s
global strategies. You will receive your MAA™ as you develop ways to improve your global
competitiveness, identify business opportunities, and upgrade your business knowledge
through GlobalScan™ briefings, guest speakers, videos, role-plays, case studies, and a
specially designed workbook for self-study after the symposium.

Instructors

Kathryn D. Leary, president and CEO of The Leary Group Inc., specializes in cross-cultural marketing and communicatjons.
As a guest lecturer at Stanford Business School, her alma mater, Ms. Leary has assisted MBA candidates to realize their broader
potential. She frequently lectures on developing a global perspective, creating competitive international business strategies, and
preparing women for global business success. Of her 25 years of business experience, she devoted 14 years to Madison Avenue
in account management for advertising firms including Young & Rubicam, BBD&O, as VP at Ted Bates and as president and CEO
of a Saatchi & Saatchi affiliate. She has business experience in France, Italy, Japan, West Africa, South Africa and the Caribbean.
She has developed successful strategies for Procter & Gamble, Kraft General Foods, Gillette, Bacardi Imports, M&M Mars, NYNEX,
American Express, and Colgate-Palmolive. Ms. Leary is the publisher of Japan Watch, editor of South Africa Watch and columnist
for a Japanese newspaper.

Dr. Diane L. Simpson, president of Simpson International, Inc., develops and presents courses in global management and cross-
cultural effectiveness. At AT&T she has presented "Doing Business Internationally," "Doing Business in Asia," "Doing Business with
Japan," and "Doing Business in Canada," among others. Her firsthand knowledge of the business world was heightened while
working on Wall Street for Nomura Securities International, Inc. As a consultant, she conducted programs in London and Tokyo
for Nomura's overseas staff. Her clients include Bristol-Myers Squibb, Johnson & Johnson, J.P. Morgan, Colgate-Palmolive, Morgan
Stanley, Coca-Cola, GTE, General Electric, Matsushita, Merck and Sony. Dr. Simpson, who has a Ph.D. in Social Psychology from
Boston University, has worked in more than 40 countries and trained managers from over 50 countries. The author of articles
in English and Japanese, she speaks French and German and reads Chinese.

Special Guest Speaker: Marlene L. Rossman, author of The International Businesswoman of the 1990s and Multicultural
Marketing: Selling to a Diverse America and adjunct professor of marketing at Pace University School of Business.

Other guest speakers and video presentations of global business leaders will be featured,




